A Caring
Connection

St. Anthony Hospital welcomes
a new president and CEO

y recent relocation to Colorado from
Illinois has provided me a refresher course

. . . Jeff Brickman, FACHE
in how the quality of our connections—to our  president and CEO

families, friends, communities and their

resources—impacts the quality of our lives. The choices, conversations and commit-
ments of one day open options far down the line.

So while I'm still new to the St. Anthony Hospital family, I'm excited about two
significant and strategic connections our leaders recently set in motion.

The first is the decision to stay connected with residents near the former
St. Anthony Central Hospital campus on Sloan’s Lake in west Denver. The prop-
erty is being marketed for sale by the Romani Group, a local development manage-
ment and owner representative group. St. Anthony Hospital and Centura Health
will continue to provide on-site services such as primary care, imaging and phy-
sician specialty clinics, and will add an urgent care center. Health Passport, the
community health education program that was started by St. Anthony Hospitals
in 2003, will have a continued presence, as well.

The second example—Centura Connected—affects the entire Rocky Mountain
region. You may have seen our advertising campaign designed to educate people
on our connected care throughout the state. By networking Centura resources
more closely than ever, it provides individuals the specific care required—from pri-
mary care to trauma and cardiac care. You can read more about what it means for
you and your family on page 49.

Connecting authentically and caring for the whole person while delivering cre-
ative solutions is the heart and soul of my professional philosophy. Not coinciden-
tally, it connects perfectly with St. Anthony Hospital’s 120-year legacy of health
and healing.

It’s great to be bere.

Jeff Brickman, FACHE
President and CEO
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